How do Latin American

consumers receive, save,
invest and spend their money? g
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In Latin America and the Caribbean, many factors go into consumers when deciding how
to receive and spend their money. Tackling inflation has been a constant challenge for
them, and the mission to balance household bills and savings has required them to adapt
their spending attitudes and behaviors.

HOW LATIN AMERICAN CONSUMERS RECEIVE THEIR MONEY?
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ARE LATIN-AMERICANS ABLE
TO SAVE MONEY?

Nearly 4 out of 10 consumers say they
do not save, considering that theirincome
barely meets or falls short of their regular

expenses.
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HOW ARE THEY SAVING THEIR MONEY?
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HOWDO THEY

INVEST THEIR MONEY?
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Visais here to help you

Contact your Visa account executive to learn how we can help you understand the
consumer trends and facilitate commerce and businesses by providing a secure
and seamless payment experience.

VISA

Visa LAC Usage and Attitude Study commissioned to Maru. September 2022.
Target: General population 16+. High, Medium, Med-Low Socioeconomic levels
Sample: 14,000 consumersin 8 LAC Markets.

ABOUT VISA:

Visa (NYSE: V) is a world leader in digital payments, facilitating payments transactions between consumers, merchants, financial institutions, and
government entities across more than 200 countries and territories each year. Our mission is to connect the world through the most innovative,
convenient, reliable and secure payments network, enabling individuals, businesses and economies to thrive. We believe that economies that include
everyone everywhere, uplift everyone everywhere and see access as foundational to the future of money movement. Learn more at Visa.com.

The information, recommendations, or “best practices” contained herein (the “Information”) are provided "AS IS,” and are intended for informational
purposes only and should not be relied upon for business, operational, marketing, financial, legal, technical, tax, or other advice. Visa is not responsible
for your use of the Information (including errors, omissions, inaccuracy, or non-timeliness of any kind) or any assumptions or conclusions you might
draw from its use. Visa makes no warranty, express or implied, and explicitly disclaims the warranties of merchantability and fitness for a particular
purpose, any warranty of non-infringement of any third party's intellectual property rights, any warranty that the Information will meet the
requirements of a client, or any warranty that the Information is updated and will be error free. To the extent permitted by applicable law, Visa shall
not be liable to a client or any third party for any damages under any theory of law, including, without limitation, any special, consequential, incidental,
or punitive damages, nor any damages for loss of business profits, business interruption, loss of business information, or other monetary loss, even if
advised of the possibility of such damages.
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